Abstract in 2013, it had been ten years since the World Heritage designation of Úbeda and Baeza. After this time period, there should have been a change in the image of this tourism destination, which should have been translated, according to the literature, into an increase in tourism, and, consequently, into a greater impact of this activity on the economy of both cities. the aim of this work is to evaluate whether the designation of Úbeda and Baeza as World Heritage cities has led to an increase in the economic impact generated by tourism in these destinations. to do this, the evolution of the main tourism variables of these cities over the last decade has been analysed, concluding that, indeed, there has been an increase in the direct economic impact generated by tourism in these cities, which is mainly explained by an increase in average daily expenditure.
Introduction
Tourism is an activity that has experienced sustained high rates of economic growth in recent years, as well as it has been presented as a form of development alternative in some areas (Cárdenas, 2012) . In this sense, some destinations, such as Cordoba, New Delhi or Ferrara, which are World Heritage Sites, have experienced an increase in their economic activity as a result of a growth in tourist arrivals.
Destinations offer a combination of tourism products that create an integrated experience to tourists. Despite the preconceived notion that a tourism destination must have a specific image, it is more frequently acknowledged that the destination is subjectively perceived by consumers according to their educational level, motivation for the visit or previous experience (Bigné, Andreu, & Font, 2000) . However, each destination has a number of specific features that attract tourists who are interested in their resources, considering as such any element that could motivate tourists to travel to the destination. That is to say, tourism resources are all those goods which, through the activity of humans and the means available to them, enable tourism activity and satisfy the needs of tourism demand (Calderón, 2009) .
Knowledge of other cultures is among the different needs of the demand, which has meant that cultural resources are no longer regarded as a simply ornamental. Thus, a cultural resource involves the use of heritage and tourist attractions by means of a series of actions linked to the creation of a tourism product, and to its promotion. In this regard, UNESCO promotes the development of proposals that make the most of the relationship between culture and tourism by creating strategic partnerships to jointly meet development interests through cultural experiences for all humankind.
Moreover, for any tourism destination, it is particularly important to analyse tourist expenditure in its territory, as it is the core around which all economic impacts revolve; generation of income, job creation and tax revenue collection (Cárdenas, 2012; Brida & Scuderi, 2012) ; and it is considered, therefore, a fundamental variable in the analysis of the tourism market although its examination is becoming increasingly complex.
Furthermore, over the last few years, the need for identifying the factors determining tourism expenditure has increased due to the fact that tourists have specific characteristics such as age, origin, income level, or occupational status that tend to condition the level of expenditure associated with a certain tourism activity. Thus, the study of the factors explaining such expenditure is essential to guide both the private sector and those responsible for defining tourism policies (King & Woodside, 2001; Woodside & Dubelaar, 2002) .
Úbeda and Baeza were designated as World Heritage Sites by UNESCO on 3 July 2003, owing to their extensive list of cultural resources. The aim of this research work is to determine whether this event has led to an increase in the economic impact generated by tourism activity. To meet this objective, an approach to this economic impact between 2003 and 2012 has been developed through a survey specifically designed for this purpose, using a sample of 353 respondents and different databases generated by the National Institute of Statistics and the Institute of Statistics and Cartography of Andalusia.
Theoretical basis
In recent decades, a number of countries that are committed to tourism has been increasing as a result of the growing social and economic importance of this economic activity as its development enhances the market (both national and local) and may become a key driver of socio-economic development in these regions (Barroso & Flores, 2006) . However, in order for tourists to decide to travel and stay overnight at a destination, it is necessary that the latter has enough tourist appeal (UNWTO, 1998) . To be precise, as Pulido-Fernández (2013) points out, the destination must generate a value to tourists, and this can only be achieved if it is able to contribute to the solution to a problem or satisfy a tourist need.
Furthermore, it should be noted that the total tourist expenditure at the destination, as well as the activities they engage in there, will depend on the characteristics of tourists, and so the analysis of tourist behaviour is a difficult task (Wu, Zhang, & Fujiwara, 2011) . All these factors are closely related propensity to spend of tourists and the image they have of the tourist destination. In addition, total expenditure is also clearly influenced by the length of the stay. In this regard, there are numerous studies carried out by different authors, such as Thrane and Farstad (2011) , who include the duration of the trip in the total expenditure regressions in a linear manner, which indicates that each additional night entails a sustained increase in total expenditure; while other authors have stressed that the duration of the trip has no effect on daily expenditure (Fredman, 2008; Kim et al., 2008; Laesser & Crouch, 2006; Mork & Iverson, 2000) .
However, in deciding to spend more money at the destination, tourists need that the territory offers a number of resources transformed into the products that make that territory a unique place, recognised by tourists and institutions. But, although all instruments are important to customers when they travel to certain tourism destinations, their decision is based on the specific image that they have generated for tourists (Echtner & Ritchie, 1991) .
Destination image is understood as the sum of beliefs, ideas, impressions and expectations that a tourist has about that destination (Crompton, 1979) . Other authors consider that the destination image is an overall or total expression which is formed as a result of the evaluation of the individual attributes which may have both cognitive and emotional content (Oxenfeldt, 1974; Dichter, 1985) . This conveys the idea that the image of a tourism destination not only focuses on cognitive and emotional images, but on each of the attributes that are part of it, which must be recognised both at individual (i.e. by tourists) and institutional level (i.e. by major international organisations).
In order to project a favourable image as a tourism destination in the case of cultural destinations, these must be associated with strong brand images, among which the designation as World Heritage by the United Nations Organization Educational, Scientific and Cultural Organization (UNESCO) should be highlighted. It must be noted that nowadays there is a high level of information about the different destinations available to tourists. The creation of a brand image therefore becomes particularly important as the increase in tourist flows, and consequently, in tourist revenue for the destination de-Pablo Juan Cárdenas-García, Juan Ignacio Pulido-Fernández, Ana Belén Mudarra Fernández • Direct economic impact... pends strongly on it. Due to this, great efforts must be made by the different institutions, both public and private, to create a destination image that is strong, consolidated and attractive to tourists (Pulido-Fernández, 2013) .
As previously mentioned, UNESCO is an institution that contributes to the creation and/or consolidation in the markets of the image of a tourism destination through its designation as a World Heritage Site and by allowing the use of its logo (Poria et al., 2011) .
However, well-known authors, such as Leask (2006) , question the above statement and suggest the need to investigate the role that the designation by UNESCO actually plays in relation to values such as the influx of tourists and, therefore, the generation of income in the territory. Other authors have studied aspects such as the monitoring, conservation and restoration of certain territories that had previously been designated as World Heritage Sites, such as Angkor, in Cambodia (Winter, 2007) , or Lijiang, in China (Wang, 2007) . Among the issues that these authors have considered there is the distinction between the different resources within an area designated as a World Heritage Site. These include such diverse resources as temples (such as the Preah Vihear temple, Angkor) or natural reserves (such as the Iguazu National Park, Argentina). Considering that these resources, which can be cultural or natural, respectively, are the basis of the attractiveness of a place, particular emphasis should be placed on their protection, preservation and conservation.
So far, research has shown that there is a high degree of correlation between cultural memory, personal and social awareness, self-appraisal and offer of different experiences, which all together make up the concept of cultural landscape that is being promoted by UNESCO. This suggests that nature becomes more important in the space-time environment in which heritage and human experience (i.e. practices, traditions and physical-spatial testimonies) operate as an attraction for the knowledge and enjoyment of an experience that is culturally developed in the local context, but valued as part of the global identity of humanity (Venturini, 2010) .
In short, cultural experience involves communication between visitors and locals. Therefore, for tourists it is making them appreciate the emotional-sentimental fact of the "discovery" of the wonders of a territory, its people or its traditions; and, for the receiving society it is acquiring a sense of pride for their heritage and history as these are part of their world and of their "experiences" and may lead to a possible desired future, trying that tourists capture this view. Only then, and through the promotion of the tourism destination brand, the territory will be attractive to tourists, tourist flows will increase and, provided that good and attractive tourism products are available, tourist expenditure in the territory will increase too, which will result in a significant economic impact on society, and therefore, in the development of the territory. 
Methodology
The aim of this study is to assess whether the designation of Úbeda and Baeza as World Heritage Sites by UNESCO has led to an increase in the economic impact generated by tourism. On this basis, the impact generated by this activity between 2003 and 2012 is compared by analysing the expenditure variables that have evolved over the given reference period, which seems to be the main determinants of its evolution. The authors have used this time horizon because it covers a sufficiently long period of time (i.e. ten years), which makes it possible to test the hypothesis suggested in this paper on the impact generated by the designation of Úbeda and Baeza as World Heritage Sites.
Case study
Úbeda and Baeza are two cities located in the province of Jaen, in the south-east of the Iberian Peninsula (Figure 1 ), where tourism is one of the main sources of income although there are other activities strongly rooted in this territory, such as olive growing or craft work, which have gained a positive international image that reinforces the tourism image of this tourism destination as a whole. Since the designation of Úbeda and Baeza as World Heritage Sites by UNESCO in 2003 under the title: "Úbeda-Baeza: Urban duality, cultural unity" tourism development was boosted in this territory, and new initiatives, both public and private, emerged to launch and diversify the existing tourism offer.
Nowadays, Úbeda and Baeza comprise a wide range of resources with capacity to meet the expectations of the most demanding tourists, including rich archaeological, cultural, ethnographic and natural heritage. These resources have been enhanced as a result of the implementation of local development projects, both private and public, which have made them more economically and socially profitable. Thus, they have become a key element for the sustainable, tourism, economic and social development of the territory.
Despite this, these two destinations can be considered as emerging destinations since they are still at an early stage of development, having few tourism products, all of which are undergoing a consolidation process, without a strong position in international markets, even in the domestic market. This situation complicates the analysis of the economic impact of tourism in these cities as there is still a significant lack of statistical information, which requires very specific approaches using common secondary sources.
Method of analysis
In measuring the economic impact generated by tourism in order to ensure the quality of the results, the methods used should meet certain requirements. In this regard, the essential criteria for a study on the economic impact of tourism are: relevance, coverage, efficiency, accuracy and transferability (Frechtling, 1994; Martínez, 2003) .
Taking these criteria into consideration, the methodology used in calculating the direct economic impact generated by tourists visiting Úbeda and Baeza is based on the following expression, according to the methodology developed by Pawlowska and Martínez (2009) However, the total economic impact generated by tourism in a destination also includes the indirect economic impact (while tourism enterprises increase the consumption of goods and services to other direct suppliers) and induced economic impact (since part of the rent is aimed at the hands of the resident population which increases the procurement of goods and services in the local economy).
The measurement of these effects is made through the application of multipliers of the matrix of technical coefficients of the Model Input-Output. Therefore, in this paper it has not been possible to measure them since, although in the whole of Spain many tourist data can be found in the tables of input-output, unfortunately, these tables are not available for these two destinations.
Moreover, in calculating the direct economic impact the arithmetic mean has been used. As it can be seen in Figure 6 and 8, the amplitude of the confidence interval obtained for the average expenditure by tourists is very small. Therefore the authors can use this statistics as there is no possibility of distortion in the absence of values ends.
Databases
According to the methodology previously outlined, it is necessary to calculate the number of tourists visiting a destination, their average daily expenditure in tourism activities and the average length of their stay at the tourism destination.
Thus, given that the analysis performed in this paper examines the direct economic impact of tourists during their stay in Úbeda and Baeza and the results obtained are put into perspective by comparison of the economic impact generated by tourism in Andalusia as a whole. The necessary information has been obtained from different sources ( Table 1) .
The data are obtained from three different information sources which are complementary. A brief summary of these information sources is presented below: it presents two kinds of data as it considers the study of tourism from the demand point of view (through travellers, overnight stays and average length of stay, distributed by travellers' country of origin and type of establishments) and from the supply point of view (through the estimated number of open establishments, estimated number of vacancies, occupancy rate and information on employment in this sector, according to type of establishment).
Pablo Juan Cárdenas-García, Juan Ignacio Pulido-Fernández, Ana Belén Mudarra Fernández • Direct economic impact... Survey (2003 Survey ( -2012 : compiled by the Institute of Statistics and Cartography of Andalusia; it is a continuous quarterly survey covering the short-term movements of the variables that it investigates, which is aimed at gaining knowledge about the profile of tourists visiting Andalusia, their level of expenditure and their level of trip satisfaction. 3. Authors' own survey (2012) conducted for this study: due to the paucity of data over the last few years to obtain the average daily expenditure by tourists in Úbeda and Baeza in order to compare it with the same variable in 2003, these data have been collected using a survey designed for this study (Table 2 ). This survey consists of demographic, economic or psychographic data, both qualitative and quantitative, on tourism demand. For this purpose, 353 tourists visiting Úbeda and/or Baeza −who stayed overnight, at least one night, in one of these cities during the month of September 2013− were surveyed after being informed of the confidential nature of the information supplied; and provided data on the demand, including qualitative aspects that the Hotel Occupancy Survey did not reveal.
Andalusian Tourism Situation
In order to guarantee the representativeness of the sample, its random selection has been ensured as well as the chance of all subjects forming the universe to be part of the sample, according to a series of strata. The population under study consists therefore of the tourists (not day trippers) visiting the two aforementioned destinations. The survey was conducted during their stay at the destination and the information was collected at different control points within these destinations using stratified random sampling based on a tourism index published by La Caixa, which measures the importance of tourism activity in different Spanish tourist destinations (La Caixa is a Spanish bank that since 1996 has published a statistical yearbook, which includes, among others, an index that synthesises tourist development in the municipalities of Spain).
Therefore, as it can be seen, to quantify the average daily expenditure, the authors have used two sources of information. However, in order to ensure comparability of tourism expenditure in the two databases used ("Hotel Occupancy Survey" and "Own survey"), they have followed in their own survey the same methodology used by the official "Hotel Occupancy Survey"; i.e. the tourism expenditure includes the spendings by tourists in either of these two locations. That is why only the expenditure incurred during the trip is included. Therefore the costs prior to the arrival at destination (for example, it does not include transportation to the destination) are not counted. The survey also quantifies the tourism expenditure in the destinations in order to characterize it from the sociodemographic point of view. In this sense, Table 3 provides the main characteristics of the respondents. 
Results and Discussion
The following section provides an approach to the study of the direct economic impact of tourism in Úbeda and Baeza, which was analysed in relation to the Andalusian region as a whole. It should be remembered, first, as indicated in the "method of analysis" that only those tourists who spent at least one night in the destinations in which the survey was conducted were included. This is due to the fact that these destinations do not charge tourists for admission to many of their cultural sites. Therefore the expenditure by those visitors who do not stay overnight (i.e. they do not spend money on accommodation) is virtually non-existent or very low.
In line with most of the literature review, the visitors who do not stay overnight at least one night were excluded from this study for two main reasons: i) the decisions about tourism expenditure of those visitors who have their place of residence in, or near, the destinations analysed are not comparable to those of the other tourists studied as they could be considered as "captive demand" (Mazon & Aledo, 2005; Torres, 2003) ; ii) those who visit the destination for a few hours show a different pattern of expenditure in relation to other goods and services consumed during their holidays (García-Sánchez et al., 2013) .
As it can be seen in Table 4 , the provinces which attract the greatest number of tourists are Malaga, Granada and Cadiz. This is due to the focus of Andalusia on those tourists seeking sun and sand (as it is the case of Malaga and Cadiz), or on major cultural tourism icons as it is the case of Granada. As far as the average length of the stay is concerned, the highest figures are found in the provinces of Malaga, Almeria and Cadiz. In this case, the three of them are located on the coast. Finally, regarding the average expenditure by tourists, figures indicate that the provinces with a higher level of average expenditure are Sevilla, Cadiz and Jaen.
It is clear why Malaga shows the greatest direct economic impact: it attracts more tourists than any other province, and the number of days that they stay in its territory, that is, tourists' average length of stay, is longer than in the rest of the Autonomous Community.
After analysing the economic impact of tourism in Andalusia in 2003, the results obtained were compared with the data on the economic impact of tourism in Úbeda and Baeza that same year when these cities were designated by UNESCO as World Heritage Sites. To do this, the necessary data for determining the direct economic impact of tourism in Úbeda and Baeza in 2003 were provided in Table 5 .
Obviously, the number of tourists visiting Úbeda and Baeza, compared to other provinces of Andalusia, is much lower. Moreover, the average length of their stay is also shorter. However, in contrary to expectations, the average expenditure by tourists in Úbeda and Baeza is in line with the average level of expenditure in all provinces of Andalusia.
But the most important analysis, according to the research hypothesis, is the comparison between the economic impact of tourism in Úbeda and Baeza in 2003 when these cities were designated as World Heritage Sites, and the economic impact of tourism in 2012 in order to understand what happened during that decade and draw some conclusions on the basis of the results from this comparative analysis.
In addition, Table 6 presents the direct economic impact of tourism in Andalusia for the year 2012, including the disaggregated data required to calculate it for each of the provinces of Andalusia. The greastest direct economic impact of tourism in 2012 was shown in the provinces of Malaga, due to the high number of tourists staying overnight and the average length of stay; Cadiz, because of its high number of visitors; and Seville, owing to tourists' average daily expenditure.
The direct economic impact of tourism in Úbeda and Baeza in 2012 is shown below (Table 7) . In this regard, since the daily average expenditure for that year is not available, this data were estimated on the basis of the information collected by the survey conducted in September 2013. The number of tourists visiting these two destinations increased in these ten years (going from 102,000 tourists in 2003 to 109,000 tourists in 2012). Although the average length of stay remained largely unchanged during this period (1.56 days in 2003, compared to 1.59 days in 2012), the average daily expenditure increased significantly, from 75 Euros in 2003 to 197 Euros in 2012 (moreover, the average daily expenditure here is much higher than in other provinces of Andalusia, which results in the whole province of Jaen having the highest average level of expenditure in Andalusia). This translates, eventually, into an increase by 22,208,000 Euros in the revenues of the destinations analysed over the last ten years. This significant increase in tourist expenditure was mainly due to the consolidation of the image as the tourist destinations of Ubeda and Baeza, which allowed that these destinations attracted greater extent a type of tourists with high purchasing power (see Table 3 ), which performs a major expense at destination.
However, attracting tourists with high purchasing power does not guarantee, by itself, an increase of tourist spendings; but also requires an increase in the quantity and quality of tourism supply. In this regard, it should be noted that since the declaration of Ubeda and Baeza as World Heritage Site in 2003, these destinations have been involved in a major tourist development, resulting in new public and private initiatives, launch and diversification of supply existing (Sánchez-Rivero & Pulido-Fernández, 2012) , which has led to some interesting initiatives (creation of an upscale hotel supply, development of new eating establishments, development of new cultural itineraries, or enhancement of olive oil culture for additional income).
However, although it has expanded the range of tourism products that are part of the additional offer, which has led to the increased average daily expenditure, development of new tourism has not had a significant effect on the average stay. Thus, the structure of the visit is similar as it used to be ten years ago, although now the consumed tourism product (accommodation, or catering) is of higher quality and therefore involves higher spending tourists.
Therefore, this first approach indicates that, as a result of the designation of Úbeda and Baeza as World Heritage Sites, these cities has acquired an image as a tourism destination which has enabled a growth in tourist arrivals and, in particular, it has helped to attract the tourists who spend more money in the destination, which translates into the increased revenue for both cities.
Conclusion
The findings of the research carried out in this paper help support the initial hypothesis. Over the last decade, there has been an increase in the direct economic impact generated by tourism in these two destinations, amounting to approximately 22 million Euros (accordance with the calculation of confidence intervals, tourism increased their direct impact during the period analyzed between 21.6 and 23.0 million Euros), as a result, mainly of the growth in the average expenditure by tourists visiting Úbeda and Baeza, who now spend more than they did a decade ago.
Since the designation of Úbeda and Baeza as World Heritage Sites by UNESCO, tourism activities have grown in this territory, which has led to the development of new tourism infrastructure. This has enabled the diversification of the existing tourist offer by means of a wide range of resources that satisfy the new demands of tourists, which has, in turn, resulted in greater expenditure by tourists in the destination owing to the consumption of these new products that have emerged after the designation as World Pablo Juan Cárdenas-García, Juan Ignacio Pulido-Fernández, Ana Belén Mudarra Fernández • Direct economic impact...
Heritage Sites of Úbeda and Baeza.
Therefore, it can be confirmed that the status of Úbeda and Baeza as World Heritage Sites, designated by UNESCO, has had a greater economic impact thanks to the expansion of tourism, mainly as a result of an increase in the average expenditure, and to a lesser extent, of an increase in the number of tourist arrivals. This is explained by the consolidation of the image as tourist destinations of Úbeda and Baeza, which have attracted a type of tourist that is characterised by high purchasing power, which has increased the average level of expenditure in the destination.
However, it must be remembered that tourism has an important impact on the cultural environment in which it develops. That is why this may be affected by the development of tourism demand. In this sense, although Ubeda and Baeza are currently well below the limit of its carrying capacity, managers of these destinations should consider this issue in the future development of the activity, as a number of negative impacts (noise pollution, degradation of heritage resources, an opportunity cost of tourism, or a loss of cultural identity.) may occur that endanger the tourism product which currently exists.
Thus, in line with the Strategy for Sustainable Tourism of Andalusia, the management objective of these cities is twofold: to create a tourism product of excellence (so as to increase spendings by tourists) and convert both cities in a unique sustainable tourist destination (reducing the negative impacts that may cause such activity). This requires to achieve a number of objectives which are to improve the current tourism, strengthening the competitiveness of business activities related to tourism and the maintenance and improvement of tourist areas of Ubeda-Baeza.
However, the empirical work that has been performed implies a number of limitations that must be indicated. Firstly, there was no information available on tourism expenditure for 2012. That is why it was necessary to design a survey, with the problems that entails; thus, given the limited time available, it was conducted at a particular time of the year (September 2013), even though, ideally, it should have been conducted throughout the year. For this reason, and because of the special relevance of seasonality in the tourism sector, which can even change tourists' preferences depending on when they visit the destination, it would have been advisable to conduct this survey during a longer period of time, and also to increase the number of participants in the survey in order to reduce the sampling error. Secondly, the average daily expenditure per tourist in Úbeda and Baeza that was used to quantify the direct economic impact of tourism in 2012 is obtained from the survey conducted in September 2013 because it was not possible to obtain these data from other different sources.
Finally, a set of proposals for the future that have emerged throughout this research work, and which initiate new and interesting lines of research, have been included. On the one hand, since tourism, due to its ability to stimulate other sectors of the economy, generates not only direct, but also indirect and induced impacts, a line of research is proposed that approaches to the study of the total economic impact generated by tourism in Úbeda and Baeza. On the other hand, it seems interesting to identify those factors determining expenditure by tourists in these destinations as some other authors in their research studies carried out in different destinations have shown.
